THEAIRE

Spotlights and deconstructs the internal narratives
that quietly dictate how leaders show up in public, in
meetings, and online. Discussing personal branding,
mindset shifts, and strategic storytelling, this book
offers a clear path to achieving visibility while
overcoming performative pressure.
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Written for executives who are ready to align what
they do with who they are and who they are
becoming, Theatre of the Mind provides real world
examples and actionable tools. It is a guide to
leading with clarity, knowing and owning your voice,

and building an authentic brand that actually
reflects your mind.
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You will gain valuable insight on how to:

 Reframe visibility with credibility—not vanity. ¢ Communicate who you are, not just what
e Build a personal brand system rooted in you do.

truth and trust. e Translate practical experience into

o Identify and overcome the mental blocks influence, impact, and opportunity.
that limit your presence. e Develop a mindset that harnesses
vulnerability to enhance authority.

Whether you are stepping into a new role, reinventing how you lead, growing as a thought

leader, or seeking to clarify your aspirations, Theatre of the Mind will help you turn self-
awareness into a strategy for influence.

Melanie Borden is the founder of The Borden Group, an executive
visibility advisory firm helping leaders translate expertise into
measurable growth across modern search. She is a trusted
personal brand strategist and GTM advisor for leaders to align their
expertise with their digital presence and future-proof their careers.




WHY THIS BOOK NOW

Leaders today face unprecedented
pressure to be visible. But beneath the
strategy lies something deeper: mindset,
identity, and the psychology of being
seen.

Theatre of the Mind addresses:
e The internal conflict behind visibility
e The emotional cost of leadership in
public
The fear of misalignment that keeps
leaders silent
The gap between who you are and
how you show up
How Al is reshaping credibility and
perception
Why visibility is a leadership skill —
not a trend
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THEAIRE

“Melanie shows that personal branding isn’t

vanity; it's leadership in public. Her step-by-
step system moves from the boardroom to
the pipeline: leaders model the way, teams
feel safe to show up, and trust turns into hires,
referrals, and sales. If you want results you
can measure, not just likes, start here.”

- David LaCombe, Fractional CMO,
Imperatives Delivered

AUDIENCE

This book is ideal for:
e Founders & CEOs
e C-suite leaders
e Operators & high performers
¢ Leaders in transition

¢ Experts building public presence
¢ Creators balancing authenticity + authority

Press & Interviews:
press@melanieborden.com

Author:
melanieborden@melanieborden.com
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www.humantobrand.com
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